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LETTER TO STAKEHOLDERS
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Safety, Sustainability, Respect, and Excellence are the core values that
guide every decision we make. These principles form the foundation of
all our choices and initiatives. They are not merely internal guidelines
but commitments we strive to share and make tangible in our
relationships with all of you. Indeed, sustainability cannot be a chieved
through isolated actions alone; it requires a network of conscious and
responsible partnerships .
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Thank you for your trust.

Jhorcr Coggins



METHODOLOGICAL NOTE

This document, which represents the first edition of the Rossini Group Sustainability Report, covers the period
from January 1, 2024 to December 31, 2024, in alignmentwiththeA ] "] A] Wi ] YK] Af Zj vyznvyt O] v
financial statements. Future editions will be published on an annual basis.

The scope of data and information includes the companies that are part of the Group as of December 31, 2024,
andthatarefully 7 Z W@z Gfj ¢t]jvyiWyt O] yYXAzZYKsQyTzWazdarjcetjjvynfi We
acquired in the second half of 2024, has been excluded from the scope of consolidation.

The reporting process and the drafting of this document were coordinated by the General Manager.
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The Sustainability Report has been approved by the Boards of Directors of the Group companies, within their
respective  remits, and by the Shareholders' Meeting of the Parent Company.
The document can be downloaded from the website www.rossini1969.it as well as on the websites of the
other companies in the Group.



http://www.rossini1969.it/
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1.THE ROSSINI GROUP AND'-

SUSTAINABILITY




1..GENERAL PROFILE

The Rossini Group operates in the workwear market , boasting extensive experience in the production of
NZAFyT 0zt OFf Wnay«Njj Avt O vyo] EAQayt O] vyEZQQf Wi vy XAzYKyO¢ Qly
new technologies, offering safety solutions even for the most extreme working conditions.

Key Milestones in History

1%9

1988

1990

2000

2009

Under the guidance of Emilio Rossini, the first specialized workshop was established for the
production of nylon raincoats and cotton workwear, marking the beginning of a history built
ZWyt YEOUFt O3y f WWZNjEt FzZWayeW] vyétt] WErfzWyt Zynjz

The workshop employed 160 seamstresses and produced 5,000 garments per day.

The facility was expanded, and the product range was enriched with safety equipment.

Automated and computerized production and warehouse management significantly increased
efficiency.

The new headquarters was inaugurated, becoming a center of excellence serving companies,
stores, and distributors of promotional and safety items across Italy and Europe.

82 ek & f WeT faf{oYE] KzAtYyDOOO



2019

2020

2021

2022

2023

2024

All Rossini brands were unified under a new logo, perfectly symbolizing the history, passion,
and expertise that distinguish the company.

The first clothing line made with recycled materials was launched, embodying the commitment
to make a difference by offering solutions that combine style, functionality, and
environmental responsibility.

Giblor's, an Italian company specializing in high - quality professional clothing for the Ho.Re.Ca
sector, was acquired.

The Rossini footwear range was revolutionized with the introduction  of the R- Generation lines:
metal - free shoes offering extreme comfort, and R - Light, weighing only 440g, combining style,
comfort, and lightness.

The new glove line, X-Glove by Rossini Tech, was introduced, designed to meet the specific
needs of different sectors and ensure an optimal user experience.

A new automated warehouse was inaugurated, designed to optimize goods handling efficiency
while improving working conditions for operators.

At the same time, the Rossini Group strengthened its international presence with the
acquisition of the German company Willax GmbH, active in the same sector, aiming to
accelerate growth in foreign markets and increase the share of international revenue.
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Ownership Structure and Corporate Organization

The Group is structured as an industrial holding company, with Rossini
_ Trading S.p.A.as the Parent Company, whose sole shareholders are
G members of the Rossini family.

w» Z<

 —cU» qy

The Parent Company exercises, directly or indirectly through its
subsidiaries, management and coordination activities over all the
1 companies included within the consolidation perimeter.
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Group Corporate Structure

COMPANIES OF THE ROSSINI GROUP
ACTIVE IN 2024
Holding company acting as the consolidating entity; produces
ROSSINI TRADING.BA. workwear, shoes, gloves, and generally items for workplace injury

prevention (hereinafter also Rossini) .
Acquired in 2021; produces work clothing and accessories, as well as

Xd8v«RgT v I knitwear and garments for men, women, and children; trades in clothing
EWj YETT]QazAafjay| 6] AjFfWERt] AvEdasz
Foreignsubsidiary Z iy Xf T G0 zZAsQyl 3A3ti3vyeWj vE:

GIERRE SARL unit that exclusively manufactures the garments (hereinafter also
Gierre).

Acquired in 2024; manufacturer of workwear and personal protective

WILLAX GMBH .
equipment (PPE).
EZ Qdf WF v U
666,____— o
Xf 1T (MZ3hAs3dli ———>» E 7z df Wf v d Wt
\7\71 0 = & =
O] .
- - —9’ uf Gdc¢ Oy XL
XFTWAEV
—ﬂ’ d9EYI| 3Ac
oY .
— Avalyv 8y
lsoo
9el Adc¢evy 1T 3;
MZUKEWF T QY fWI aY|jJjvYfWytOf yXAZYKYEQYZAvy?2]TiUTjAY88ay OODOOsy Cansul@atedf j & ¢ | |

Financial Statements. The subsidiary Willax GmbH, acquired in the second half of 2024, has been excluded from the cons olidation perimeter.
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During 2024, Rossini Trading S.p.A. acquired the German companyWillax GmbH , operating in the same sector.
The Rossini Group decided to integrate the foreign component into its Italian industrial plan with the aim of
further strengthening its presence in international markets, particularly in Northern Europe. Founded in
northern Bavaria in 1959, the company has established itself as a benchmark in the German market thanks to
the high quality of its products, decades of experience, innovative cuts, as well as fully in -house design and
product development, ensuring a durable product that offers safety, comfort, and functionality.

Business Model and Sustainability

Business Areas and Products

The companies of the Rossini Group operate in four main business areas:

1) Low-risk workwear;

2) Certified workwear;

3) Personal Protective Equipment (PPE);

4) Chef, Ho.Re.Ca &ervices, Health & Wellness.
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Main Markets of Operation

The Group primarily (96.5%) markets its products through a network of distributors and retailers in the
industrial supplies, hardware, promotional, and Ho.Re.Ca. sectors.

UOG] vj fat AFT Yt FzZWyT OEWW] 0Q)y] WET TG] vt O] yYXAZYKsAQYKAZ] YTt C
directly from retailers.
UO] YXAZYKsQYyT ZUKEWF ] QyeciQzyqQYKKaosyeaTjftytzyevyd] qaj A

the Lombardy region.

0OF O] vydt CGoYA] UE i WQy t OheyGrolpexpérts i@ vakidusg produktdines tiirdughput 3 v
Europe.

Rossini Group Worldwide
~.GUueTt daNT f
62,1% UE

37,9% Extra UE

Wf&ay WjZ2AAEayY YQtAFE3aY8ZAQWFEYEW] v_JTAU]NZNjf WEaY8YUndkAENE YV TEONEER
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1.2GOVERNANCE

Bodies and Their Composition

The companies of the Rossini Group adopt a traditional corporate governance system, organized as shown
below.

CORPORATE GOVERNANCE BODIES OF THE GROUP COMPANIES

Company Board of Directors Supervisory Board
Rossini Trading Sp.A. 4 members 5 members
G T 0 3Bmi.s Qy 3members -
Gierre SARL 1member -

GROUP COMPANIES
Company No. of Men No. of Women 9% Men 9% Women
Rossini Trading Sp.A. 2 2 50,0% 50,0%
XfTazhsQyl 3 0 100,0% 0,0%
Gierre SARL 1 0 100,0% 0,0%
TOTAL 6 2 75,0% 25,0%

GENDER COMPOSITION OF THE SUPERVISORY BOARDS

GROUP COMPANIES

Company No. of Men No. of Women %Men % Women
Rossini Trading Sp.A. 4 1 80,0% 20,0%
TOTAL 4 1 80,0% 20,0%

TYaq ¢f WeT ¢ of ¥ERvaR[EeWF A { v (



Roles Regarding Sustainability Issues

No incentive systems related to sustainability topics are provided for members of the administrative bodies.

Sustainability Issues Addressed During the Year

The strategies and sustainability objectives of the Rossini Group are defined by the Board of Directors of the

Parent Company, which examines risks and opportunities related to the socio -environmental and economic

TZWt ] Ot sydWy 00003yt O] yYAECAT] Wt v 97 UKE WO s dy 8 DfcEthicsvaidithe ? f A ]
Organizational Model pursuant to Legislative Decree 231/2001, as well as to appoint the Supervisory Body
according to Legislative Decree 231/2001.

1.3STAKEHOLDERS AND MATERIAL TOPICS

The identification of stakeholders (defined as those who can influence the company or be influenced by it)
and the most relevant sustainability topics(so -T ¢ G GJ j Yy YCtJAFfCclhyYyt ZKFfFTArRBYt ZYRZT
by a working group composed of managerial figures from the Group companies who participated in the

overall reporting process.

The so-called double materiality approach expressed by the European Sustainability Reporting Standards
(ESRS), the reporting standard issued by EFRAG, was adopted. This approach requires considering two
different perspectives when assessing relevance:

- The inside-out perspective , correspondingto ] f UKET t vy US njOk T Oai g &vEr | ] A Qqyt OF
impacts on people or the environment ¢ whether negative or positive, actual or potential, short -,
medium-,orlong-t T AUs vy UO] Q) vyf UKETt Qy i WIiaYjJ vyt OzqQj vyAjactii
the upstream and downstream value chain, also through its products, services, and business
relationships;

- Theoutside-inK] A QK] Tt F Njj 3 v T #nankijl Giketiafity ¢ snwrijGiviy Oy 7 2z WA|F | ] A Q]y
opportunities that have or can reasonably be expected to have a significant influence on the
TZUKEWS sy ] NjozKUj Wt aynf WEWT FEldyYKZQftfizWsy]TzWzy
of capital in the short, medium, or long term.

The double materiality approach requires reporting on topics that are relevant not only in both
perspectives but also in either one of the two distinct perspectives.

The analysis for identifying stakeholders, potentially relevant topics, and related impacts and
risks/opportunities took into account:

- The mission and the Code of Ethics;

- Documents, standards, and guidelines on sustainability (UN Global Compact, 2030 Agenda for
Sustainable Development, GRI Standards, etc.), particularly the sustainability topics identified by
the European Sustainability Reporting Standards;

- Sustainability reports and other documents from other companies in the sector.

16E 2 Qe 6 f WET Faf i 6YE] KzAagyOBOO
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The findings of the analysis were then subjected to a prioritization and subsequent selection process.
Below is a summary of the analysis results, noting that this is still incomplete and will need to be refined both
in terms of process and content over the coming years, also following the publication of methodological
guidelines related to the double materiality process by EFRAG and other relevant bodies.

KEY STAKEHOLDERS IDENTIFIED BY THE GROUP

Stakeholder Covered in the Sustainability Report
Shareholders par. 1.4 X] Wj AGGYyAAznrfaj R
Workers (employees and temporary contract personnel) 903vb6y1A]jzKuajvzinvyt O] YEZC
Workers in the supply chain (outsourcing/secondment) 903vyb8y1A]jzKujvyziavyt O] YEZC
Trade unions and employee representatives par.331 9 ZGOU]T Tt FNjY8EANCEF WF

ar.03 Oy Ej ¢t fzWQOF KQy njf
Suppliers of goods and services P ]J o ! q Qv nir

AAGTLFTT Q
Clients 903vyOY)9ZWQaYU] AQycW] vy EW;j
Consumers and end users 903y OY)9zWAYUY] AQy<EW] vy EWj
Local communities 903YO0Y | VZTEUYIQZUYUYWFtF] C
Environment 903y Oy UO] vy EWNjf A 2 WY] Wt r
Dimension Material Topic Covered in the Sustainability Report

Energy consumption and greenhouse gas

_ par. 22 1Climate - Altering Emissions r
emissions

Environmental

Use of materials and waste management par. 26 YWaster

par 327Training and Personnel

Training and skill development
Developmentr

Employee well - being par. 36 1Well-beingr

Social
Diversity, equal opportunities and par. 351Non- Discrimination, Diversity,
inclusion and Equal Opportunities R
Occupational health and safety par. 37 1Health and Safetyr v

TYaq ¢f WeT f of ¥ERvOR[ERAR A § v (



Adequate remuneration

par.3.41Compensation and Reward
SystemRr

Health and safety of end users

par. 4.5)Health and Safety of End
Usersr

Other quality aspects relevant to end
users

par. 4610ther Quality Aspects
Relevant to Usersr

Fair business practices

par.4.77Fair Business PracticeR

Consumer data privacy protection

par.4.81Consumer Data Privacy
Protection rR

Governance

Development of partnerships, projects,
and organizations

par. 51)Support for Local Entities and
Initiatives R

Enhancing local communities and
territories

K ¢ A 3Supgpertdor hocal Entities and
Initiatives R

Anti - corruption efforts

par. 6.1 Prevention and Detection of
Corruption and Bribery R Y

Business conduct @payment practices

K ¢ A 3 Relatodships with Suppliers
and Payment Practicesr

18E s qEivWaly & F We T raf{8YE] KzAfyOOOO




1.4STRATEGIC PLAN FOR A SUSTAINABLE ENERGY TRANSITION

The Group has launched a strategic sustainability plan based on four key Pillars, defining specific

sustainability guidelines and goals aimed at the continuous improvement of the Group companies' ESG

performance .

The Group has chosen to structure its business through the adoption of an integrated strategy, combining
economic growth with a path of social and environmental sustainability

Safety, Sustainability, Respect, and Excellence
workwear and PPE.

are the four values guiding Rossini in the production of

X

SAFETY

1Product quality and safety are our
priority R

From design to packaging and post-
sales service, every phase is
governed by high quality standards
and the wuse of innovative
technologies, ensuring our products
are reliable, high-performing, and
cutting -edge.

1Worker health is at the heart of
what we do rR

We are committed to high product
standards by eliminating harmful
chemicals and adopting ethical and
responsible production practices.
1We ensure a safe working
environment for our employees R
We promote preventive measures to
safeguard employee health and
well-being,  prevent  workplace
accidents, and we annually subscribe
to a supplementary health insurance

policy.

SUSTAINABILITY

1We are responsible for preserving
the world we live in R

Sustainability is a key factor in the
development of our business and a
crucial driver to stay at the forefront
of the workwear sector.

1We have introduced a line made
from recycled materials R

The Recycled range reflects our
commitment  to environmental
sustainability and reducing
dependence on virgin resources.
1We use environmental labeling r
Our products come with
environmental labels guiding
customers on how to properly
dispose of Rossini packaging.

1We give value to Ileftover
materials R

We work to reduce production and
packaging waste by processing
leftovers into materials that can
have a second life.

1We operate in a high -energy -
efficiency headquarters R
Our site uses innovative
architectural and technological
solutions to ensure maximum energy
efficiency.

TYaqe ¢f WeT f o f ¥EwR vOR[EBWF A { v (



X

EXCELLENCE

1We are a highly reliable partner Rr
Working  with  Rossini  means
partnering with a company of the
highest reliability.

The CRIBIS Prime Company
recognition represents the highest
level of commercial reliability rating
for an organization.

It confirms the economic and
commercial solidity of our company
and serves as a guarantee for all
clients who choose us as their trusted
partner.

1We have an innovative logistics
management system R

The Rossini warehouse is a
benchmark of innovation in logistics
management. It has been carefully
designed to optimize space and
infrastructure, monitor inventory,
and track batches automatically,
quickly, and efficiently ¢ enhancing
customer service.

1We ensure continuous training for
our employees R

We are committed to providing our
employees with the tools and
opportunities they need to enhance
their  professional  skills and
industry -specific expertise, through
both mandatory and professional
training aimed at continuous growth.

1We rely on sustainable
forwarders R

Our logistics partners are committed
to reducing their environmental
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RESPECT

1We care about the people who
work with us R

We believe that our employees are
one of the most important resources
for the success of our organization.
1We have adopted a structured
welfare plan R

Our growth is not only the result of
dedication, product quality, and
innovation, but above all of the
attention and care we give to our
OYUEWy T¢EKitgetasy UO
support our employees with a
welfare plan that allows them to take
care of themselves and their families.
1We have introduced a Code of
Ethics for ourselves and all our
suppliers rR

We have implemented a corporate
Code of Conduct that certifies our
commitment to act ethically,
AT QK] Tt fWny nzAFj]AQ
environmental protection standards.
All our suppliers, in turn, sign and
commit to the same goals.
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implementing its strategic guidelines.

The commitment to social and environmental issues is also extended to its suppliers, through the Code of
Conduct drafted by the Parent Company, which all suppliers agree to comply with.

1.5PRINCIPLES AND CODE OF CONDUCT
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principles and corporate ethical values that the Parent Company and its subsidiaries recognize, accept, share,

and apply, along with the set of responsibilities they assume in both internal and external relationships. The

Code of Ethics is adopted by all Group companies.

To promote the commitments undertaken for ethical and responsible conduct, the Code of Ethics is published

The Code of Ethics is a key component of the Organizational, Management and Control Model (Model 231),
adopted by the companies that have implemented it (see paragraph 1.6).

1.6MODEL 231 AND MANAGEMENT SYSTEMS

To effectively manage sustainability issues , the Group companies have adopted a range of tools, which are
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model pursuant to Legislative Decree 231/2001 designed to prevent the commission of crime s listed in the

Decree; management systems; and mechanisms to report concerns regarding unethical or illegal conduct .

Organizational Model 231

In 2024, Rossini Trading S.p.A. implemented the Organizational, Management and Control Model pursuant to
Legislative Decree 231/2001 (Model 231), which establishes a structured and comprehensive system of
procedures and control activities aimed at preventin g, as far as possible, conduct that could lead to the
commission of crimes covered by the Decree. These include fraud against the state, embezzlement,
corruption, corporate and tax crimes, violations related to health and safety at work, and environmental
offenses.

The Model identifies high -risk activities (so -called) Q)] WQ)f t ¢ Njj Y&ET t Ff Njf t f ] QRBEaY R Z A Y]
operating rules, and prevention procedures are defined, as well as behavioral rules applicable to anyone
acting on behalf of the company or otherwise engaged with it.

Rossini Trading S.p.A., by resolution of the Board of Directors, appointed a Supervisory Body in accordance
with Article 6 of Legislative Decree 231/2001. The OdV is responsible for monitoring the effectiveness and
implementation of Model 231 and ensuring its continuous updating.

The Supervisory Body is composed as follows:
1 Dr. Piernatale Andreoni, Chair;
1 Dr. Serena Somenzi, Member;
1 Attorney Federico Salerno, Member.
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https://rossini1969.it/il-codice-etico-e-il-modello-organizzativo-ex-d-lgs-231-2001/

The Supervisory Body (OdV) conducts audits ¢ using the support of relevant corporate functions ¢ on
activities identified as high -risk under Legislative Decree 231/2001. It reports annually to the Board of
Directors on the activities carried out and findings. Where necessary, the Supervisory Body may make
recommendations to improve the control system and monitors their implementation.

To fulfill its oversight duties, the Supervisory Body holds regular exchanges with directors and members of
the Board of Statutory Auditors, and reviews periodic reports (“information flows™) submitted by designated
company functions, to monitor high -risk operations.

All findings from audits and ongoing monitoring are documented in the Supervisory Body's official meeting
register and shared with company directors .

Information, communication, and training activities on the Code of Ethics and Model 231 are essential to
ensure their effective implementation. To this end, the company defines appropriate operational procedures

to inform employees, collaborators, suppliers, clients, and third parties in general about the adoption of the
Code of Ethics and Model 231, and to obtain their formal commitment to comply with the principles and

Code of Ethics and Model 231 form an integral part of all business relationships with third parties. Their
violation may result in sanctions: disciplinary for employees, and economic or contractual for clients,
suppliers, or business partners.

With regard to training, the company schedules appropriate training/awareness sessions aimed at
promoting the effective understanding of the Model and at providing workers with the necessary support
regarding the proper implementation of the provisions of the Model and the prevention of the risk of
committing offenses under Legislative Decree 231/2001.

Personnel training is structured with different levels of detail depending on the position and role held (e.qg.,
general employees, employees operating in specific high -risk activities, company officers with management
and control roles), with the objective of providing knowledge and guid ance on specific aspects to ensure full
understanding and awareness of the corporate provisions that recipients are required to comply with and the
ethical standards that must guide their behavior .

The 231Protocols, described in the Special Part of Model 231, are the subject of specific training; in particular,
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illustrates the specific provisions and defines the methods to ensure their effective implementation.

Training activities are mandatory and carried out using the methods deemed most appropriate (e.g., in -
person and/or remote with attendance checks and learning assessments).

The frequency and scope of the training activities are reported quarterly to the Supervisory Body, which
evaluates the adequacy of the training and informs the directors of any needs and/or areas for improvement.
Training activities are scheduled for the second quarter of 2025 .

In compliance with Legislative Decree 24/2023 (Whistleblowing Decree), Rossini Trading S.p.A. has made
available to its stakeholders, including its employees, an internal reporting channel, in accordance with the
applicable regulations, which allows them t o submit reports concerning alleged commission of offenses
relevant under Legislative Decree 231/2001, alleged violations of the Code of Ethics and Model 231 (even if
they do not constitute a crime), as well as unlawful acts committed in violation of Europ ean Union or national
laws.
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The Company etaking into account the guarantees offered in terms of experience, personal and professional
skills, as well as reliability, impartiality, and independence ®has separately appointed each member of the
Supervisory Body as Whistleblowing Manag ers, entrusted with receiving, managing, and preserving the
reports in question.

The internal channel for submitting reports consists of an IT platform that allows reports to be sent in written
or oral form (through a voice messaging system) anonymously to the designated Managers, ensuring the
confidentiality of the whistleblower.

| https://rossini1969.it/segnalazioni -whistleblowing/

The platform is accompanied by the User Manual, the Privacy Notice, and the " Management of Reports
(Whistleblowing)" procedure , which explain the ways to use the channel and the parties involved in
managing and handling the reports .

For each report received, the Report Manager collects, examines, and stores all the information, carefully and
impartially evaluates it, determining its truthfulness and validity, while ensuring the anonymity of both the
whistleblower and the person report ed.
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investigation activities and, depending on the measures to be adopted, the holder of disciplinary authority

for the adoption of the provisions fore seen by the procedure.

Furthermore, the Board of Directors, taking into account the findings of the investigation and also on the
input of the Supervisory Body, defines the improvement actions to be undertaken to further strengthen the
internal control system.

For companies equipped with Model 231, reports must be submitted through the channels provided by each
Group company. Reference is made, in this regard, to the "Whistleblowing Procedure” published on the
respective company websites.

For companies not equipped with Model 231, reports must be sent to the following email address :
0dv(@rossini1969.it

During 2024, no relevant reports were received regarding matters related to Legislative Decree 231 or
containing elements that could serve as useful references for irregularities pursuant to Legislative Decree
24/2023 (Whistleblowing Decree).
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